
Adelaide, the heart 
of the vibrant state

Economic priorities 



Adelaide, the 
heart of the 
vibrant state

Economic priorities 

Why is this a priority for South Australia?
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Adelaide is consistently rated as one of the world’s most liveable  
cities.  It is recognised internationally for its arts festivals, fine foods 
and wine.  It has an advanced economy, world-class universities and 
a flourishing multicultural heritage.  It is within easy reach of scenic 
landscapes, beaches and hills. It is, however, seen by some as staid  
and conservative.

Adelaide is the heart of our state’s civic, cultural and commercial  
life. Adelaide is at the cusp of a transformation. We want to use our  
city to project our vision: South Australia is the place where people 
and business thrive.  Modern regions compete on the attractions  
of their capital cities. The whole of South Australia should be  
proud of our beautiful capital city and embrace it as the means  
of promoting our state. 

We started this journey three years ago, and during that time there 
has been a definite shift in the perception – both internally and 
externally – about Adelaide.  We are receiving admiration on a 
national and global level for the innovative ways we are activating our 
iconic landmarks, such as the sporting and cultural elements of the 
Riverbank Precinct, and revitalising the city. Many people are choosing 
to live in the city. There is also a recognised increase in the confidence 
of entrepreneurs to start up and carry out business in the CBD.

Now is the time for us to build on our achievements and take the 
momentum we have generated into an exciting and ambitious future. 

Critical to the success of this next phase is celebrating our 
achievements and recognising how passionate locals are changing  
the face of our city.  We need to tell this story to all South Australians, 
the nation, and the world.
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• Identify opportunities for 
regional based enterprises to 
establish a CBD presence.

• Increase the number of people 
living in the city from 22,000 to 
30,000 (on the way to our 2024 
target of 50,000).

• Activate more small streets 
and laneways across the CBD 
to provide opportunities for 
more small businesses and 
entrepreneurs.

• Ensure Adelaide’s Park Lands 
are a place everyone can enjoy.

• Establish the Greater Riverbank 
Precinct as an iconic Adelaide 
destination.

• Broaden the availability of 
cultural, economic and sporting 
activities in the city at all times of 
the week, throughout the whole 
year, for people of all ages.

• Get every building on North 
Terrace open for business.

Our objectives
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Within 12 months to 
achieve success in this  
priority South Australia  
will need to:

• Increase the number of under 
25 entrepreneurs graduating 
from innovation clusters.

• Initiate a reform agenda 
to activate our vacant and 
underutilised buildings and sites.

• Deliver a Park Lands 
Demonstration Project.

• Establish a new demonstration 
project in a small street or 
laneway within the city centre 
that will increase the number of 
people spending time in the city.

• Develop a vision for linking 
the new Health and Biomedical 
Precinct back to the entertainment 
spaces along the Riverbank.

• Promote the benefits of  
inner-city living and showcase 
the successes of the city.

• Develop a vision for a new plaza 
space adjacent to the Adelaide 
Festival Centre and deliver a 
demonstration project that 
engages with the community.

• Begin streamlining regulatory 
processes for major events in  
the CBD.

Laneways & small bars
South Australia’s small venue 
liquor licences have rejuvenated 
a number of city laneways and a 
new small bar scene is emerging 
in the CBD. Since the new 
licences were introduced in April 
2013, 28 new businesses have 
opened, equating to $5 million in 
capital investment and 200 new 
jobs. Peel Street has transformed 
from a primarily vacant through-
road to Adelaide’s hottest new 
‘eat street’, with seven small 
licensed venues and an eighth to 
open in the street before the end 
of the year. 

Adelaide Oval /  
Riverbank Precinct
The redeveloped Adelaide 
Oval is on track to eclipse the 
predicted number of annual 
visits, with over a million visitors 
passing through the gates this 
year so far. The revitalisation 
of the Oval and Riverbank 
Precinct is encouraging private 
investment, construction and 
flow-on hospitality jobs. The 
Adelaide Oval redevelopment is 
expected to generate upwards 
of $111 million in economic 
activity per year, and create 405 
new full-time jobs. The Blue Hive 
event space has reinvigorated 
the previously underutilised 
Riverbank Promenade, hosting 
more than 30 events for 
20,000 people and giving 124 
businesses a chance to showcase 
their products and services.

Some of our success stories

• Establish Adelaide as the 
gateway to business and start-
up opportunities including 
creative industries, by assisting 
another 30 new small to medium 
businesses starting up in the city.

• Provide further opportunities 
for investment through more 
streamlined regulatory processes 
for property development 
and business – which will see 
potential development rise to 
the value of $5 billion.

By 2017 South Australia will:
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Find out more about your Vibrant city: 

 www.vibrant.sa.gov.au

Discover the Riverbank Precinct: 

www.experienceriverbank.sa.gov.au

Some of our initiatives

• The City Makers Incentive will 
provide financial assistance to 
small and medium businesses and 
activation concepts in the CBD to 
bring our small streets and laneways 
to life.

• The CBD Winter Events program  
will encourage more people to visit 
the city during the normally quiet 
winter months.

• Establishing a national 
contemporary arts prize in Adelaide 
to further enhance our reputation for 
arts and culture.

• Identifying a new laneway to 
implement place making strategies.

Submit your ideas, initiatives and success stories: economic.priorities.sa.gov.au

Get involved

HUB Adelaide
Since opening its doors in 
September 2013, Hub Adelaide 
has secured almost 200 members 
across 30 industries, including 
entrepreneurs, freelancers, 
creatives, small businesses and 
consultants. During this time, 
more than 2,500 people have 
participated in 51 Hub Learning 
and 97 Hub community events.  
Nine new businesses have evolved 
from Hub Adelaide’s Spark! 
Fellowship, which is designed to 
link young entrepreneurs under 
the age of 25 with mentoring and 
capability-building support.

CBD Wi-Fi
Adelaide has become the first 
capital city in Australia to provide 
large scale, fast and free Wi-Fi in 
outdoor public spaces. Up to 200 
Wi-Fi locations are now active 
across Adelaide’s main business 
district, including the squares, the 
Riverbank Precinct, the Central 
Market, and parts of North 
Adelaide, with more to be rolled 
out. Access to free Wi-Fi will help 
revitalise squares, laneways and 
streets as places for people to 
work, study and communicate, 
making Adelaide a more vibrant 
place. At any one time, up to 
5,000 users are connected to 
the AdelaideFree network, with 
30,000 unique users in a day and 
250,000 in a month.

Some of our success stories
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